Erasmus schaolarship
Universita Degli Studi
di Torino (ltaly) con content on
tourism

My key
Achievement

contributions to
tourism research

start H ERE

Research scholarship in competitive call
to carry out teaching and research tasks.
University of Castilla-

La Mancha. Period: 01.06.2005-
31.12.2007.
Achievement

Master’s thesis related to the tourism
industry
Achievement

Master's Degree
in MBA and
Human Resources
Management.
UCLM , Spain

Influence of the duality o
es channels on the

Business report

Research of the UCLM.

Tourism
Duration: 1 year

and consumption:
the case of Toledo.
Institute of
Consumption, Book chapter
Toledo, Spain Research

praject

Research Conference

project

Competitive intelligence
to support management
(I1). Egatur 05/09
Institute for Tourism
Promotion of Castilla-La
Mancha, Spain

Maintenance of
the Tourism

Research System
of Castilla-La Research Doctoral fellowship in
agreementand the competitive call Business report
EDETLS::::;CV “Tourism o_f Sp_ain 2008" Businessreport
on tourism issues,
granted by the Ministry .
Business report

of Tourism. Period:
01.01.2008-31.12.2012 Business report

Award Research paper

Tourism demand Level of satisfaction of
segmentation: An analysis the tourist demand in

applied to a cultural Castilla-La Mancha.
Institute for Tourism

tourism destination.
Journal of Tourism Promotion of Castilla-La
Analysis, 4 (2), 36-48 Mancha, Spain

* UCLM= University of Castilla-La mancha



Service- dominant logic

in tourism: a practical
model propo

| for
tourism destinations.
Advances in Tourism
Marketing Conference.

Maribor, Slovenia

Conference
Research

paper

Research stay
Seminar

Internet channel and
perceived
cannibalization in the

Effectiveness of
web design for
luxury hotels .
Bournemouth
University, UK

travel agency industry.
Bournemouth
University, UK

Seminar

Research
project

Research
agreement and
consultancy

contract

Conference

Conference

Research paper

Negative effects of
promoting a destination
based on a film route.
The case of a surrealist
cultfilm. intemational
Tourism Conference.
Peniche, Portugal

Conference
Conference

Doctoral’thesis title:
Service
cannibalization
in travel agencies.
Analysis of its
consequences

for the employee and Marketing, UCLM

Evaluation of the

PhD in Business
effectiveness of

Strategy and

Research web pages: analysis Marketing. UCLM.
project of content apPlled Qualification:
to rural tourism. Outstanding cum

UCLM. Duration: 1
year

laude with
international
mention

satisfaction in

Castilla-La Mancha.
Journal of Tourism

Research
paper

Invi
conceptual model

European tourist
for hotel web-

Seminar destinations on
design efficiency. the internet
Business School, search engines.
Bournemouth European Journal
Research of Tourism
Conference
Conference Conference

CONTINUE



Service cannibalization in

travel agencies. Analysis of
CONTINUE its consequences on the
employee. Il Doctoral
Colloguium. UCLM
Seminar
Research
stay Research

Research paper

award

University of
Period: 6 month:
Research topic:
Service cannibalization

Conference

Research Research paper

project

Colloguiumon
Techniques and
Methods of
Tourism Research.
Spanish Society of
Scientific Experts
in Tourism.
Madrid, Spain

Conference

Perce ptions of service
cannibalization: The
moderating effect of the

type of travel agency.
Tourism Manage ment, 48,

Seminar

Best Ph.D. in
Marketing. Spanish
Marketing

ciation

Research Research paper

award

Research award
Research paper

Service cannibalization:
Does multichannel

Highly Commended
Award Winner,

distribution influence the
granted by

incorrect provision of
service? Cdtedra
Fundacion Ramon Areces
DOC 04/2014, pp. 1-27

Emerald/EFMD
Outstanding Doctoral
Research Award

Startyear of
participation as a reviewer
in indexed service and
tourism-related journals

Reviewer

Service cannibalization:
Moderation by type of
travel organization.
European Marketing
Academy Annual
Confference (EMAC).
Leuven, Belgium

Conference

Conference

Conference

How do travel agents
perceive the
cannibalization of service

and adopt new

technologies?. National
Conference of Marketing.
Castellon, Spain




Music tourism: Influence
of social networks on the
intention to attend a

festival. Conference of

the Spanish Academy of

Management. Aranjuez,
Spain

Conference
Research
paper
Research
paper Research
paper

The effects of perceive
action with service
recovery efforts: A study
ina hotel setting. E&M
Economics &
Management, 20{4),
203-218

Research paper

Research paper
Conference

Las Palmas de
Gran Cana,

Conference

Determinants and
outcomes of price
premium and loyalty: A
food case study. Journal
of Consumer Behavior,
17(1), 64-74

Research

Book

Research
stay

Research award

Research paper

Conference

Conference

Couponing and new
technologies: Effects on
coupon redemption).

Conference of Marketing.
Leon, Spain

Social media in music
tourism: an empirical
approach. World

Research Summit for
Tourism and
Hospitality. Orlando,

Conference

de Distribucién

The effect of new
technologies on
sychological
consequences and
risk perceptions of
sales agents. Journal
of Risk Research,
21(11), 1409-1429

Research
paper

Tourism habits in
Top downloaded Castilla-La

article 2017 2 Mancha. Castilla-
granted by Wiley

Publishing

La Mancha
Tourism Authority.
Duration: 8
months

Research
project

onference

CONTINUE



CONTINUE

Research
paper Seminar
Research award .
Outreach . Conference
Seminar

activity

Highly commended

award winner 2019

Literati, granted by
Emerald

olution of information

tality and
9. Orlando,

Conference

Recognition
Conference g

Seminar

organization: Summer

American Marketing
Associgtion Conference.
Chicago, US

Research project
Conference .
Conference Seminar

Duration:
Conference

Conference cont Seminar
Seminar onference

Success cas
SMARTOURISM

project, UCLM,
Ciudad Real, Spain Marie e Alumni
ation (MCAAJ. Vienna,|
Austria




Women and science.
Interviewed by school

Topic: smart tourism

Outreach

Qutreach activity

activity

Achievement

Certification European
Science Diplomacy-
54D4C-EU-Science
Diplomacy. Brussels

stay

Conference

Conference
Outreach activity

“Fellow of the
”, Marie-
vska Curie

ons from
European
Commission

and high school students.

Service cannibalization.
In Buhalis, D., (ed)
Encyclopedia of Tourism
Management and
Marketing, EDWARD
ELGAR PUBLISHING
(forthcoming)

Entryin
book

Certification in Hotel
Industry Analytics.
American Hotel &

Lodging Educational

Institute

Achievement

Conference

Outreach activity

Conference

Management and Business
Ec Las Py

Gran Canaria (

Qutreach
activity

Conference

Conference

COVID-19 response
sirategies in tourism

White paper

Interview

he impact of smart
technologies on
value and service
performance in
tourism service

Conference

Florida & Universita

Degli studi di Napolj

Conference Looking back and
looking forward.
4th International
Scientific
Conference
"TOURMAN

. Greece

Research streams

Appointment
smart technology as full
academician
in the Young
Academy of

in marketing
literature. AMS
virtual !
conference, US Spain

Combination of
smart technologies
and its impact on
enterprises. CETT
Smart Tourism
Congress
Barcelona, Spain

How smart
technologies
have affected
the tourism-

related services.

Society for

Marketing
Advances, US

CONTINUE



	I have collaborated as a member of several scientific associations: Spanish Association of Academic and Professional Marketing (AEMARK); European Marketing Academy (EMAC); American Marketing Association (AMA); Society for Marketing Advances (SMA); Mar...

